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DESIGNED TO ENHANCE 
NATURAL BEAUTY, THE 
NEW RANGE OF SKINCARE, 
CHANEL N°1, HAS OPENED A NEW WAY 
TO THE LUXURY SKINCARE INDUSTRY 
BASED ON INNOVATION. 

CHANEL N°1 REVITALIZING 
SERUM-IN-MIST
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These objects bear the marks of both the past 
and the future. Each one is a symbol of land 
and a companion in what might be the last aes-
thetic poem of humanity. On the same tonality, 
it is then easiest to understand the designer’s 
choice of naming his studio Monstrum Studio 
two years ago. From ancient Latin, the word sig-
nifying a fearful yet seductive being endowed 
with characteristics foreign to the natural or-
der. Enchanting, sleek, objects too possess the 
power to amaze - at first sight, dazzling, they 
offer a rare glimpse of the future and the divine. 

After launching N°5 as the biggest and most 
popular fragrance of the Maison over 100 years 
ago and turning it into a legendary scent, the 
brand is now focusing its efforts on the N°1, a 
line that combines skincare and makeup. The 
N°1 range includes products such as a pow-
der-mousse cleanser, serum mist, skin-per-
fecting foundation, lip and cheek balms and 
fragrance mist.

By introducing new codes and high standards, 
N°1 de Chanel has achieved a high level of 
eco-responsibility by minimizing its environ-
mental impact through sustainably developed 
formulas and creating environmentally sound 
packaging for a reduced carbon footprint. 
Despite this, every product maintains ele-
gance, know-how, and performance at its core, 
demonstrating Chanel's commitment to excel-
lence and attention to detail.

The skincare line introduced in 2022 is redefin-
ing skincare codes. The French House has tak-
en a natural and luxurious approach to its prod-
ucts, using only ingredients carefully sourced 
and by controlling every step of the creation 
process, putting together a line that is both ef-
fective and gentle to the skin. Its commitment 
to transparency and authenticity responds to 
recent consumers' concerns about the origin 

«AS COCO CHANEL’S 
FAVORITE FLOWER, 

THE BRAND ADOPTED 
THE CAMELLIA AS A 
SYMBOL OF LUXURY 

AND VITALITY.»

of the products used in their daily routines. With 
innovation and transparency in mind, Chanel 
has assembled a team of experts who combine 
traditional knowledge with modern science to 
create the products of this line. 

The Revitalizing Serum-In-Mist, presented as 
part of the N°1 Family, is designed to provide vi-
tality and a glowing complexion to the skin. The 
mist format helps to ensure that the serum is 
evenly distributed across the skin, providing a 
more thorough and effective treatment. Up to 
97% of the ingredients used in the formula are 
derived from natural sources carefully selected 
for their ability to provide a range of benefits to 
the skin, from improving elasticity to reducing 
the appearance of fine lines and wrinkles. Its 
formula is conceived to prevent and correct 

the appearance of the five signs of aging 
(Crow’s Feet, Dark Spots, Fine Lines, Dull-
ness and fatigue). 

The increasing interest of customers in self-
care products has resulted in the innovation of 
techniques and the search for more efficient 
ingredients. In this quest for natural organic 
products, Chanel has found in The Camellia 
all the components to increase the skin’s de-
fenses and preserve the youth of cells. The 
Camellias, emblematic flowers of Chanel, are 
cultivated in the Southwest of France, where 
more than 2,000 species can be found. Howev-
er, after extensive research, Chanel discovered 
that the Camellia Alba Plena variety contains 
hydrating molecules. As Coco Chanel’s favor-
ite flower, the brand adopted it as a symbol of 
luxury and vitality, and today it is used to create 
the N°1 line, thanks to its potent ingredients and 
benefits to the skin.

Drawing inspiration from the flower’s resilience 
against winter frosts, the Revitalizing Serum-
In-Mist not only offers comfort and radiance 
to the skin but also provides a refreshed look. 
The Camellia, used in a larger range of beauty 
products of the label, such as face creams, lip 
balms, foundations, and fragrances, is known 
for its ability to reduce the impacts of aging and 
for optimizing cellular health.

As skincare routines become an important rit-
ual for men and women alike, brands are pre-
sented with endless possibilities to prove ex-

ceptional know-how around the science and 
creation of their products. This means having 
revolutionary solutions to many of the con-
cerns surrounding skin health today, such as 
pollution, stress, and sun protection. Chanel’s 
teams have worked to create a Bi-phase for-
mula of mist, which allows for a high concen-
tration of red camellia extract, proven to effec-
tively protect the skin from pollution, leaving it 
more comfortable and luminous.

The serum also provides a sensory experi-
ence, which is the result of a combination of 
an aqueous phase and a non-greasy oil phase 
that delivers a gentle and lightweight fine mist 
that awakens the senses. This unique feeling is 
the product of extensive research by Chanel’s 
team of experts, blending experience with high 

quality. Its effects can be seen when applied to 
bare skin or over makeup, thanks to the fact that 
it is enriched with protective oil and refreshing 
camellia water, enhancing the complexion’s ra-
diance and refreshing makeup.

As part of the new generation of products, this 
serum proves to be an innovative creation that 
blends luxury, know-how, and intensive re-
search, which represents the cutting edge of 
skincare technology, showcasing Chanel’s ca-
pacity to reinvent and adapt to modern needs 
and times.

HI JOSH, HOW ARE YOU? 
I am doing well. How are you?

ARE YOU HAPPY IN THIS MOMENT?
I am happy in this moment. I’m excited to chat 
with you.

WHICH MOMENT OR WHICH EPISODE 
HAS BEEN A TURNING POINT FOR YOUR 

CAREER, AFTER WHICH, YOU THINK 
EVERYTHING SPEEDED UP SO QUICK?
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