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fortunate to act on Sense8. Because in a way I 
was honouring all the people that have inspired 
me. Like Lorca, for instance, who was killed by 
the dictatorship. He wrote such beautiful poet-
ry about desire and the desire he felt for other 
men. Or my auntie, for example, who is also gay 
and was so brave in standing up for her rights. 
It was so fun to play Lito. I was really excited to 
have a character that I could play with and that 
gave me a chance to explore myself too. I re-
ally enjoyed working alongside Alfonso Herrera 
as well. The first thing I thought when I met him 
is that he smelled so good. And I immediately 
thought it was going to be easy for me to feel 
cosy,  relaxed and excited by this man. So it was 
a mix of the privilege to honour people that I re-
ally admire and at the same time the pleasure 
of exploring and living that experience for two 
or three years. Working with the Wachowskis 
is also a way of exploring so many things, be-
cause they go deep into what gender is and 
what desire means, and what it could mean if 
human beings came together. It was such an 
amazing experience.

DO YOU HAVE ANY ACTORS OR DIRECTORS 
THAT YOU DREAM OF WORKING WITH?

Massimo Troisi. He is a huge inspiration to me. 
He does such amazing comedy but at the same 
time his drama is incredible too, like Il Posti-
no. To be honest, there are plenty of people I 
would like to work with, but Massimo Troisi is 
up there in my top three biggest inspirations 
when it comes to acting. The way he uses his 
hands, his expressions, his body. Amazing. As 
for a director, definitely Sorrentino. I’ve seen 
The Young Pope four times. I know Jude Law’s 
lines. He puts so much poet-
ry and metaphor into it. I love 
the way he uses metaphors 
with raw reality. Sorrentino 
is such a genius. His books, 
the way he writes... He has 
this cynicism that is so pure 
and unique, I have a lot of fun 
watching his movies. Anoth-
er director whose work I love 
is Steve McQueen. The films 
that make me happiest as an 
audience are the ones that 
talk about metaphor in life. 
That’s the best gift I could ask 
for, movies like that in my life. 
La Grande Bellezza, Il Postino, 
Hunger, Shame: these are the 
kind of films that I like. 

IS THERE ANY SMELL OR PERFUME THAT 
TAKES YOU BACK TO YOUR CHILDHOOD? 

OR REMINDS YOU OF A SPECIAL 
PERSON IN YOUR LIFE?

Rosemary reminds me of when I was a kid and 
the whole family was here in Valencia. We would 
always do paella on Sundays, normally at my 
grandparents’ house. Their house was in the 
fields and my mother, who put rosemary in her 
paella, would send me to get it and I would go 
and cut it with my hands. The smell of rosemary 
really reminds me of my childhood. 

«PLAYING MY ROLE 
IN SENSE8 WAS 
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HONOUR PEOPLE 
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AT THE SAME TIME THE 
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AND LIVING 

THAT EXPERIENCE 
FOR TWO OR 

THREE YEARS.»
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SUSHI OR TORTILLAS? 
Tortillas.

HANDS OR FEET? 
Hands.

CANARY ISLANDS OR 
BALEARIC ISLANDS? 

Balearic Islands.

NOW FOR A 
PHILOSOPHICAL ONE, DO 

YOU CONSIDER YOURSELF 
MORE IN DEBIT OR IN 

CREDIT WITH LIFE?
I’ve never thought about that 
before. I guess in debit. A lot has 
happened to me so I have to 
owe something. I think I owe life.

WHAT WAS YOUR SPECIAL 
COLLABORATION WITH 

ARMANI LIKE? 
I’ve known Mr Armani for al-
most fourteen years. I had 
a friend called Alfredo in my 
hometown when I was a kid. 
We used to have this thing 
that when we saw each oth-
er and one of us was well 
dressed, we used to say: «Is 
that Armani?». We all knew it 
wasn’t Armani, of course, be-
cause Armani is expensive 
but we would always say it. Or 
if we saw an actor in a movie 
that we really liked, we would 

say: «I bet he’s wearing Armani». Armani for us 
was the highest thing that anybody could wear. 
It meant elegance, sophistication, being cool. 
So when they called me for the first time, it was 
like a dream come true. I called my friend and 
said: «You’re not going to believe this but I just 
got invited to an Armani show in Milan». 
And he replied: «How amazing life is Miguel». 
I have loved Giorgio Armani for ages. 
He’s the icon, he’s the one, and I don’t think 
anything suits me like Armani.

THE ONLY THING BETTER 
THAN HAVING A FENDI 
BAGUETTE BAG IS HAVING 
AN ACTUAL FENDI 
BAGUETTE-SHAPED BAG. 

IF YOU COULD BRING SOMEONE BACK TO 
LIFE, EVEN JUST FOR A FEW MINUTES, WHO 

WOULD IT BE? A FRIEND, A RELATIVE, AN 
ARTIST? JUST FOR THE CHANCE TO SAY 

SOMETHING TO THEM?
My father definitely. He died four years ago and 
it’s still very fresh to me. No doubt, I would bring 
him back and hug him and just be with him for 
those ten minutes. I wouldn’t even ask any-
thing, I would just show my love and respect 
and demonstrate him that he is present in ev-
erything I do. 



er took the reinterpretation of the bag to a new 
level with an irreverent and playful twist. The 
result was a shearling Baguette bag in a French 
bread loaf shape, and in a golden-brown col-
or, with classic cuts on its surface that mimic 
those made by bakers during the bread-mak-
ing process, becoming the most innovative and 
fashion-forward accessory of the season and 
setting high creative standards.

The show was characterized by cozy, sexy, 
and cool pieces, along with playfulness and 
glamour, which portray a new way to see ele-

gance. Among trompe l'oeil clothes, cashmere, 
languid knits, blanket coats, ponchos and 
double-breasted overcoats, the baguette bag 
emerged as the brand's next "it" piece, stand-
ing out from the collection with its unique shape 
and design and creating a moment engraved in 
fashion enthusiasts' books.

Showcased on the runway in a variety of ways: 
nestled in totes, secured by the clasps of the 
iconic Baguette bag, as a cross-body umbrel-
la holder, as an elongated shaped clutch with a 
zip closure, or simply under the arm as on the 
streets of Paris, it proves to be a practical and 
useful accessory that responds to new gen-
erations' needs of uniqueness, originality, and 
tasteful humor.

This quirky version embodies the new codes of 
luxury and elegance, not only by being visually 01
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At the Fendi Men's Fall/Winter 2023/24 show 
in Milan, the iconic Baguette bag was given 
a literal twist. Male models walked down the 
runway with bags that resembled the beloved 
French bread, bringing a playful and glamorous 
element to the show, proving that nothing is as 
stylish as a fresh French baguette taken out of 
the oven.

Initially created in 1997 by Silvia Venturini, who 
was then Creative Director of accessories and 
granddaughter of the House founders, the 
Baguette bag is an homage to Parisian girls 
who stylishly walk around the 
streets of Paris with a loaf 
of French bread under their 
arms. Venturini wanted to 
capture the essence of this 
elegant and simple image with 
an iconic bag that would sim-
ulate the same gesture while 
carried around the shoulders. 
The accessory slowly gained 
popularity among the fashion-
istas of the time, but it wasn't 
until Carrie Bradshaw was 
mugged that it truly gained 
the status of iconic. While held 
at gunpoint and robbed, she 
pronounces her infamous line: 
«It's not a bag. It's a Baguette», 
quickly entering into pop cul-
ture history.

The bag's small size and sleek 
design were perfect for car-
rying the essentials while still 
looking stylish and put-to-
gether, becoming one of the 
most sought-after accesso-
ries of the late ’90s and early 
2000s. Fendi’s willingness to experiment has 
been seen in the reinterpretation of the bag 
over the years in various colors, materials and 
embellishments, but its timeless design has re-
mained a favorite among fashion enthusiasts. 
The original bag has succeeded in passing the 
test of time, with its value and interest only in-
creasing among younger generations and col-
lectors alike.

Now, 25 years old, the bag is still a staple and 
a must-have in fashionistas' wardrobes. As 
claimed by Silvia Venturini Fendi: «The Baguette 
is like a best friend that never leaves your 
side», demonstrating its versatility and grow-
ing appeal after all these years. Its countless 
versions, all of which embody the DNA of the 
Italian label, have witnessed the many changes 
of women in society and have adapted to the 
times and needs. Originally designed for ladies, 
the bag is now exposed alongside the mens-
wear collection, not only breaking the codes of 
masculinity but also proving its malleable and 
adaptable nature.

However, the most original version so far is the 
actual Baguette bag seen during the Men's 
Fall/Winter 2023/24 fashion show. The design-

«THE BAGUETTE IS LIKE 
A BEST FRIEND THAT NEVER 

LEAVES YOUR SIDE.»

SILVIA VENTURINI FENDI

striking but also by representing Fendi's ded-
ication to creativity, imagination and heritage,  
which embodies the essence of truly excep-
tional goods. Its smart storytelling is rooted in 
the brand's codes, while exceptional crafts-
manship and the highest quality materials used 
in the bag's construction, testify Fendi's com-
mitment to quality and design.

The Fendi Baguette-shaped bag is a playful yet 
sophisticated blend of sartorial elements that 
epitomizes the brand's innovation, creativity, 
vision and risk-taking approach. As an invest-
ment piece, it is poised to stand the test of time 
and become a pop culture accessory and a be-
loved piece among fashion enthusiasts.


